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Content Page Design Best Practice
- Luke Wroblewski
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Search Pattern
- Peter Morville

http://www.slideshare.net/morville/search-patterns
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Search Patterns

Site Search
(Small)

1 set | Edt Mosaic

S

Enterprise

1 50t | Edt Mosaic

Local Search
2 setz | Eok Mosaic

Best Bets
5§ s0ts | Eck Mosac

Site Search
(Large)

2 2043 | Ecit Mosac

Libraries
3 3043 | Ecit Mosac

Mobile Search

1 224 | EMt Moz

Pagination

2 5043 | Ect Mosoc
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E-Commerce
2 selz | Edt Mozaic

Vertical Search

2 sots | Edt Mosaic

Spime Search
3 selz | Edt Mosaic

Clustering
2 sots | Edt Mosaic
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Web Search Social Search

J sats | ER Mot

Media Search

S 5083 | Ect Mosac

Advanced
Search
2 583 | Ect Mosaxc

[

Structured
Results
1 228 | EGR MO

2 sz | Edt Mosaic

Personal
2 sots | Edt Mosaic

Auto-Suggest

2 seis | Edt Mosaic

Faceted
Navigation
3 seds | EGt Mosaic




Storytelling, A Compelling Design Tool

- Dorelle R

abinowitz

http://www.slideshare.net/dorelvis/storytelling-a-compelling-design-tool
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I. Catching Up YAHOO! PERSONALS

AFTER THEIR FRIEND'S WEDPING, TWO
SINGLE FRIENDS GET TOGETHER
0. The Date YAHOO! PERSONALS

THAT'S THE 3RD
TIME I'VE BEEN A

BRIDESMAID, JOAN! I'M THEIR QUICK BUT DPEEP ONLINE CHEMISTRY
S<AUWARTO MEE], \ 1% LEADS TO A “BETTER FIRST DATE.”

SOMEONE ALREADY.

MAYBE WE COULD
ALSO SEE A MOVIE gk

CHECK OUT THESE
SANDY | USE PROFILES - CUTE, RIGHT?
YAHOO! PERSONALS . | PLUS THERE ARE PEOPLE IN

BAY AREA TO MEET MY DATING CORNER WHO
REALLY GREAT REALLY HELP.

OOH LOOK,
SOMEONE’S FLIRTING

WITH ME RIGHT NOW.,
YOU SHOULD REALLY
TRY THIS.

HOW
LONG HAVE YOU

LIVi HERE?
BEEN HERE A

AROUND 5

YAHOO! PERSONALS

AFTER JOAN REPLIES TO THE ICEBRE
PHONE TO SEND SANDY AN INVITE TO

FROM Y! P EXPERTS

(SHE SIGNS UP FOR THE
...FROM HER FRIEND o EASY START GUIDE
(THEY CHAT AND LOOK DO | NARROW AND SAVES IT TO HER

AT HER PROFILE ONLINE.) THIS DOWN? “MY WEB.”)

you
NEED TO EXPRESS
YOURSELF MORE. TALK
ABOUT YOUR UNIQUE

- . MUSICAL TASTE.
= THE PRIVATE RATING

SYSTEM AND GET BETTER
o N SHE ALSO SUBSCRIBES
- TO DR. PHIL'S WEEKLY

WEBCAST, “"GETTING
THE MOST OUT OF
YOUR RELATIONSHIPS.”

TRY
THE PROFILE :
ASSISTANT TO HELP |
DESCRIBE WHO
YOU'RE LOOKING
FOR.




The Audiences & The Artifacts
- Nathan Curtis

http://www.slideshare.net/nathanacurtis/audiences-artifacts
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The Audience

Anyone that consumes deliverables
that information architects produce.

o ow & 5

Product Site Visual HTML/CSS
Manager Strategist Designer Guy

Q - N
W W
QA

Copywriter Publisher Us

Executive

Developer

The Artifacts

Output of our design process that is
recorded and used.

e

Concept Storyboard

Strategy Model

Cempenents

=
Annotated

Wirefram =
e Wireframe

Specification Mockup Style Guide

Perceived Artifact Value

Wireframes

Wireframes

Concept Models
Site Map
Change History

\

Site Map \.
Concept Models

Change History

1: Preparation
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2: Concepts

3: Variations
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4: Details
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Audiences & Artifacts

Product Mgr
Site Strategist
Visual Designer
HTML/CSS/JS
Developer
Copywriter
Publisher

QA
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o

-
. Executive

Concept Models
Maps

Flows

Storyboard
Wireframe

Annotated Wireframe
Specification
Mockup

Style Guide




Site-1t®: A Site Structure
Prototyping Tool
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