
I A S U M M I T 2 0 0 8



The Business of Experience
Increase Your Influence So You Can Deliver Great Products and Services

Jesse McMullin and Yvonne Shek, nForm

After this session, practitioners will have a foundation in the 
business of experience, armed with pragmatic methods and 
the concepts to guide their activities, communicate value, and 
increase their influence.

• ビジネス的なプロジェクトの捉え方のお勉強。
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UX Management
Developing and growing yourself and a team of user experience professionals

The workshop is made up of four parts
• the development of the team
• the development of the individual
• the development of the manager
• the development and leadership of the UX practice.

Margaret Hanley, WTG@UK

• Memberの能力、モチベーションとProjectの状況に応じたアサイン。
– IAとIDの分離

• Job Descriptionの書き方、Interviewの質問例。
– Big IA (Top-down) と Small IA (Bottom-up)

• Assessment、Competence Listの例。
– BBCなどの具体例
– Seniorへの上昇と専門性の拡大のジレンマ

• UX TeamのProjectへの売り込みの例。
– Deliverables Sampleの有効活用



Creating career paths for UX professionals

Kristen Johansen, Citrix Online
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Posters









Content page design best practices



How “HI” is too Hi-Fi?

Keith DuFresne, eightshapes



Extending the Gaming Experience to Conventional UI’s
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Keynote: Journey to the Center of Design

Jared Spool, User Interface Engineering

Fast forward 25 years and it now seems the 
foundations of user-centered design are now 
disintegrating. Notable community members are 
suggesting UCD practice is burdensome and 
returns little value. There's a growing sentiment 
that spending limited resources on user research
takes away from essential design activities. 
Previously fundamental techniques, such as 
usability testing and persona development, are 
now regularly under attack. And let's not forget 
that today's shining stars, such as Google, 
Facebook, Twitter, and the iPod, came to their 
success without UCD practices.
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