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o Peabody Hotel@Memphis, TN
o March 18-19: Workshop

e on 19, Welcome Reception
o March 20-22: Conference

o on 20, Reception & Posters
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Welcome Reception
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1A Summit 2009

Welcome Reception Sponsol
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Homework %

Aggionment:
Annotate three screenshots
provided, using 1-2 BTN

deliverable pages.

. -1

Results: it
Wildly different layouts, .

editorial style, details, and Artin middle? [

assumed audiences. BN TR R

For our unfortunate readers, »———=——
it's empathy time.

T.Y V-F1

But there’s hope!
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Morning Tea
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Deliverables

To Submit a Deliverable

It's easy!

1. Print out your deliverable on paper no
larger than 117°x17°, staple multiple sheets
topether, and bring it to a Wall volunteer.

. Complete 2 numbered Wall Submission
sheet 1o describe your deliverable.

Submit carly! Subenissions are eligible for
votes immsediately!

ToVote

Please vote only once using 3 ballos
bsoaywd:»‘y a Wall volunteer, Vo
turcsy’s final session beeak, with wi 3

3 ceak, HANETS to
be ansournced during Sunday’s lunch.

provided
te through

Prizes :
Popular Vote Judge’s Vote

Thanks to our sponsors:

. Intalliae > X
@ o imeligence 3§ eightshapes

Tea Break
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This is my First Summit
by Naoko

o Very welcome mood

ol h— K TL o ([FLY

o Everyone is friendly
HATIRIT LY KU —

o Not only about organizing information
BHRDAERILE WD 125G (E DD TIEARLY

o Not so conceptualistic
ZNEEWRRNT EDDIFTHRRL

o Starts early in the morning everyday

FEHE L)
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Sessions: Day 1

KEYNOTE

Designing for, with & around Advertising (by Karen
I\/IcGrane%

Creating Magic Kingdoms: User Experience lessons from
Disney’s Imagineers (by Michael Atherton)

Designing Rules: The Engine of User Experience (by Daniel
Brown)

Site Redesign: When hell freezes over use a blowtorch (by
Melissa Matross)

Motivating Teams (by Dorelle Robinowitz)

Using Enterprise |A to Support Business Strategy: Driving
Revenue and Brand Health with Better Information
Management (by Gary Carlson & amantha Starmer)

POSTERS & RECEPTION



Keynote: Michel Wesch @ KSU
Mediated Cultures

o “Whatever’ @t — L\2

o The medium shapes the

2 (X" Meh”

message
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You are (Mostly) Here

Andrew Hinton

7R N
Digital Space & The Context Problem
e Ble. o] |

Alsirew Ilizsoe / BEDNGS oot

http://www.slideshare.net/andrewhinton/thecontextproblem-presentation



http://www.slideshare.net/andrewhinton/thecontextproblem-presentation
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Architecture
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Designing Context

DARDContextz® >E&EEZD




You are (Mostly) Here:
Andrew Hinton

Context <—— Language
Territory (f8ih) <— Map (HK)

-HEBEF. Context — Map
AV SA EhEH. Map — Context
ERDINADERNTLDS




Designing Rules

Daniel Brown

Ran Brown, EightShapes

http://www.slideshare.net/brownorama/designing-rules-ia-summit-2009



http://www.slideshare.net/andrewhinton/thecontextproblem-presentation
http://www.slideshare.net/andrewhinton/thecontextproblem-presentation
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abstract

Content Rules : 3>7>Y)L—JL
Navigation Rules : FE—>3V)L—)L
Business Rules : EXRJL—)L

FICUTWLW<EBIBIC. cnsdD)L—ILHnE




Contents Rules

Action : {TE

Scope : &

Filter : 21 JL5 —
Quantity : &

Format : o=t
Default : ¥IHAESE




Navigation Rules

Facets: 7 7twv bk
Options : &R

Range : &3
Effect : 1R

See All : 2FFKR




Documenting Rules

Wireframe Annotations

WFIZCDWTHRFAXYKMIL=ILE UTEER
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Good Rules& (&

User-Centered : 21— —9 583

Unambiguous : BA%#E

Feasible : 32170J&¢E
Specified Responsible : &1

%3

Comprehensive : 1B T= 5
Gracafally Degradeable : #L&1E L L)




o Designing for, with & around Advertising

by Karen McGrane

o USTOLSEZRIX $219.9 billion D%

o A—Y—DMREEIE, RERDLS (79%) KDRY EDAHRL)
(21%) [CHBBEDHL ST, [WSEF. REFKILS (93%) XL, Rv k(&
DIEWY (7T%)

o THRWeb2.0B9EH—EROEIRRETILE. [ES. Print Dollars
Internet Nickels

CREFHERTERVDDIED S, ML TDESHIAL,
c IDEBWAAOUI AT 4 TN TEDLDS, RY KICH-D
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ROI and the business value of |A:
Eric Reiss

o ROITEBDIWENH D : IEXIEXIEY

o DSRARL—Y3 VDR,

o THDHMSRWIR






Design Games for |A

Donna Spencer
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1t k.:-book Donna describes how to plan and run a card sort, then anzalyse the results and 1. ,

tl}ga ou_tpomes to your project. g
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o Creating Magic Kingdoms:

User Experience Lessons from Disney’s Imagineers
by Mike Atherton

o THARAZ—ICIF. 1YY =7 (Imagine+Engeneer) EFIND. T+
XA Z—UY—-—FrADI—Y—TOZARVUITVR[CEFZE >TLDEPIH
AR

6o TARZ—DARIZTHBEENRZIDDI



o Creating Magic Kingdoms:

User Experience Lessons from Disney’s Imagineers
by Mike Atherton

o F—7—kI(Z TEmotional Engagement;

it facebook.




o Creating Magic Kingdoms:

User Experience Lessons from Disney’s Imagineers
by Mike Atherton

o TARI—DARIZTHEENRBZIDDEI

Lesson 1
If you can dream, you can do it

BRINEERDZEDS

Lesson 2
Get them excited

HESED KSR Z



o Creating Magic Kingdoms:

User Experience Lessons from Disney’s Imagineers
by Mike Atherton

o TARAZ—DARIZTHBEENZIDDHI

Lesson 3
Build a creative culture

DVIAT14THEESNDXEEFEL



o Creating Magic Kingdoms:

User Experience Lessons from Disney’s Imagineers
by Mike Atherton

o TARI—DARIZTHEENRBZIDDEI

Lesson 4
Tell stories

Ab—U—T{EZR%

Lesson 5
Never break the spell

BELNETREVWELSI(C



o Creating Magic Kingdoms:

User Experience Lessons from Disney’s Imagineers
by Mike Atherton

o TARI—DARIZTHEENRBZIDDEI

Lesson ©
Have attitude

(BETRBZLIAVT1%) BRI BDERZHFD

Lesson 7
Play your own game

BRoOHDEUTHIRAD



o Creating Magic Kingdoms:

User Experience Lessons from Disney’s Imagineers
by Mike Atherton

o TARI—DARIZTHEENRBZIDDEI

Lesson 8
Accept change

Rit=eRITAND

Lesson 9
Look to the future

ARERFEAD



o Creating Magic Kingdoms:

User Experience Lessons from Disney’s Imagineers
by Mike Atherton

ARDRICEED LD
ZRIEIOARYIVZZRNESELEL &£ 5,

functional specs &

HaEBY Rtk E TE— 3 FILIR R

quality + consistency + excitement

DAVT 4 E—BRHECEEZTFCRIIBD

S BR<ITEKTE 25z



Evolve or Die: Gene Smith, Russ Unger,
Joshua Porter, Christina Wodtke

o Little IA & Big IA (=UX)

s Q: Y= PIANBig IAT. ¥ a1 =7FIASLittle
ATZD ? — A: Z25L\SDHIFTIEARL

s Q: WFCTH-LTWXT
— A WFEBSE 5 36 =ys 0ty — )¢







Site Redesign:
Melissa Matross @ Hotwire

o LD O>TYA h&EQL=ESD

BT e WAPAR
3 FIJ ZOJ %/u\_té‘(—]\né

o UDJLwIa vs. UFH1 Y



Phased f{pproa{! 4

SITE IMPACT

PHASE 1
Redesign Air

Templates defined:
Aosuts
-Doais

Outcome:

v~ Air Results Regesign
v~ Air Detalls Reiresh

v Global Nav Redesign

ORGANIZATIONAL

IMPACT

PHASE 2
Primary Purchase Path

o
)
)

o

Templates defined:
-Hesuls Biling
-Denails -Shopping Can

v’ Biling Redesign

v Hotel Results Redesign

v Car Results Redesign

v Hotel Detgils Refresh

v Car Delails Refresh

v Local Car (new)

- Confirmation Pages/Emails
Refrash

- Shopping Can (Build a Trip -
Phase 1)

Dependencies:

~Front-end Dev resourcos

~Billing completon (for

Condrmation pages)

~Now casgn for purchasa path
ges (resultabiling

Research

PHASE 2.5
Homepage Updates

-t

Tomplates defined:
~Homepage

- Homepage/Landing page &
Farefinder Redesign

Personas & Segmentation

Segmentation data and
deliverables defined regarding:
-Noew vs repeat visitor
-Business vs consumer

-High vs low value customer

-Single product vs multi product

PHASE 3
New UX Features

Hanve

Templates defined:
LContent Gateway  -Account Dash
Content Detail

- Local Trips Refresh

- Flaxible Date Ar Retresh

- Application Emails

- My Account Regesign

- Help Canter Hadesign & New
features

Inventory

Template
Guidelines

PHASE 4
Thorough Site Redesign

- -

AR .
Templates defined: -TripStaner
‘Deals “Image Gaseway

-- Deals Retresh (Dea secton, Deals
Engne. Theme pages. Markasng Landng
pages, o)

- Trip Planning Tools Refresh
(TripStanes, Travel Vaue ncex)

« Footer Content Refresh (Anout
HCIWING, Press:0om, AINE0 paoes,
Carears. etc)

- SEO Refresh (Exsing SMILE pages,
Canonical UAL pages, Inlersinals Irom
Search)

- SMILE Local Car (new)

- Yasmail Pages Refresh

- Cruises Refresh (oy vendon)

~ AuxiSary Refresh (Link 1o Expodia
Yesmal pages, elc)

Generic
Wireframes

- Homepage/Landing page
& Faretinder Redesign

- Emal Retresh (Al DBM
emals, DBM _anang pages)
- Widgets (Tnp Watcher,
Deals, etc), ASS (new)

- Offline Landing pages
(new)

Design
Templates

http://www.slideshare.net/mmatross/site-redesign-when-hell-freezes-over-use-a-blowtorch



http://www.slideshare.net/mmatross/site-redesign-when-hell-freezes-over-use-a-blowtorch
http://www.slideshare.net/mmatross/site-redesign-when-hell-freezes-over-use-a-blowtorch

o Motivating Teams:
Inspiring People To Do Great Work

by Dorelle Rabinowitz

EFAR—Y 3 YN THBER

- BIEZF L
- BIF SN TL\ D Z EDBEEE
)N A=V R U TDFHEmA7R L)
- WABDIZ AT —Y 3 VHRE
- BIZSRTEVCPF v LY IDARE




o Motivating Teams:
Inspiring People To Do Great Work

by Dorelle Rabinowitz

AR D\ZDig35’xE X DEBNo. 1

Their Manger is jerk

(BEEHLTH DKL)




o Motivating Teams:
Inspiring People To Do Great Work

by Dorelle Rabinowitz

FRRDIZH(ICE, RENCKO>THEDIIED CEZIBET D

Manager {EEDR0DDKDBNFS
Lead  #t5F. #EFI D
Team AFEHICULRERLTED TE
Stakeholder &7 TRIUIT&ERICHND
Client AYXXROPBEIEMZRDIEDEFZE LU

nDg 3
Group/Company RBEZEDER<




Using Enterprise |A to
Support Business Strategy

Gary Carlson, Samantha Starmer




I3 SEARCH % Shopping Cart | Log In or Register

Store Locator | 1-800-426-4840

REI.COM REI-OUTLET.COM REI ADVENTURES EXPERT ADVICE GIFT REGISTRY FIND OUT STEWARDSHIP

Camping & Hiking Climbing Cycling Fitness Paddling Snowsports Travel Men's Women's Kids' Shoes & Boots Brands All Categories

Clothing and
Footw
e CAN AWARD-WINNING GEAR
Men's Clothing MAKE THE OUTDOORS
onoes and Boots EVEN GREATER?
r

Women's Clothing

Gear Shops Find out. See what new gear won top honors for adding

Camping & Hiking more moxie to muscle-powered adventures.

Climbing
Cycling > SHOP ALL AWARD-WINNING GEAR

Fitness
Outdoor Lifestyle

» BACKPACKER MAGAZINE AWARD WINNERS

Paddli » NATIONAL GEOGRAPHIC ADVENTURE
adadiing MAGAZINE AWARD WINNERS

Travel » OUTSIDE MAGAZINE AWARD WINNERS

Snow Shops

Alpine Skiing "

Cross-Country Skilng f '5 REI Members! Free REI Reusable Shopping Bag*
Telemark and Randonee

Snowboarding
Snowshoeing

*Details and exclusions. Join today

Top Gear Categories & Columbia Free Shipping! With Choose Eco-Conscious

Backpacks ) Columbia Sportswear e~ Gear and Clothing
Bikes ' /\ Your entire order ships B Leave a lighter

Books, Maps and DVDs susy | \\ free through 4/30 footprint on your next
i s it f { b when you buy any * | adventure. Shop our




Business case

Problem/Oppotunity : BRE - &
Cost: JRXR bk
Solution : BERDR
Approach : A&

EIRATREZIDK DR EH—AREY
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Check List

ROI : IR EH|mR

Legal Requirements : &%
Brand management : 735 &8
-

Customer Satisfaction : BBEEE
Business/Financial reporting : B3RS

N—T T4 VT F—LhE—RBITRRLTVT S



EIA as Brand Strategy

SUMMARY

Kanebo COSMETICS

Bz hwan kareto-coaresce =

Poster
“EIA as Brand Strategy”

mconcenc

o 1—H—(XEIATT S
ZRER T D

Customer-Oriented

Apple

HE Swww apsie 2o

N N . 'S RS RRY

NS ADND B

Brand Strategy

SUNTORY
T3 S S0y 0O 4

o W INR—IHEERIEO)
ThHBAdHEODHMHHKE

Organization-Oriented

Yl



Sessions: Day 2

When Appeasement is not Enough - or How to Work within
“Government Time” (by Naomi Norman)

Integrating Effective Prototyping into Your Design Process
(by Fred Beecher)

UX Design & Deliverable Systems (by Nathan Curtis)

Usable, Influential Content: We Can Have It All (by Colleen
Jones)

Business Centered Design (Christina Wodtke)

A House Divided Against ltself Cannot Stand (by Eric
Reiss)

Designing Social Interfaces: Principles, Best Practices and
Patterns and Patterns for Designing the Social Web (Erin
Malone & Christian Crumlish)






Is Interaction
necessary’

Kaul Fast




Strategies for Enabling UX to
Play a More Strategic Role

Richard Anderson, Craig Peters [WORKING SESSION]




o When appeasement is not enough - or how to work
within “Government time”

RN TDTRHRULE. WHICLUT TAIXY R A L) TELLH

by Naomi Norman

®Z5Y—I

J—IZEET D
- A—Y—ZEFHIT D
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- AVYILABTZEERI B
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o When appeasement is not enough - or how to work
within “Government time”

by Naomi Norman

Government® -7 03 2 ~MMER

- Big EnterpriseldProfitz 2189 2fE@H\H D
- Government(3Wide ConsultationZz XKE(C9 5

TEBLEFZ<L<DA—YY—-AFZITL\. TEBC(F

%< D

REDY

RI"=NTLVB E. Governmentfilhy

RRUBNDEDIEDAZET Do



o When appeasement is not enough - or how to work
within “Government time”

by Naomi Norman

SRREDESZ E D [BIhEYT 5H

- Group Decision MakingZ{£>
- SRV AgendaDERFE

Agendalc. EARBADNTA ROV 3VICESNT
NET, EARBRBRBIMNEAFFS . EARRERIEZD
TIRWH\Zdh 5hH UHBAGE,




o Integrating Effective Prototyping into Your Design
Process

by Fred Beecher

o 1MHEIEITOKRY AT EIFEDLV, 2K EH - T,
MEI[CITEXRTER3DDON ORI A T TH D,

o JOKYATDIEAII2EAEICHT D,

o Visual
o Functional



o Integrating Effective Prototyping into Your DeS|gn
Process

by Fred Beecher

The Dimensions of Fidelity

‘FProduction
~neady  Proto

‘ HVF Interactive
Paper JPG mage Mapped HVE Interactive

JPGs

Slap & map)

FProto

Low Fldelity

Visual Clickable VWE LVF Interactive

(%t@i*ﬁ) e Proto

Proot ot
concept Proto

Wiretrame mage IVlapped

oKetches Sketch Scan

Functional (#&82E18)



o Integrating Effective Prototyping mto Your Desugn

Process
by Fred Beecher

High

Visual

(R7=BER)

c EVa7PNTY1LDI—-YEY
T 1 DFEDFERICHZ

s (BFIRTEHEL) —RNE1——
EDTFARTI—I7 70— LDRED
FRICEM

* EDBVWREREDRERICEM

* 7=V 70— DREOFERICHE
s WLWUXJYEThE, E5THL
WUXaYE7 bowmbRFIicER

* BFEV AT LICHHIREEZEE D ADIR
DA1—Y—FAMCEZS

« (BFIRTHV) —RNBEI1I——
EDTFAMCERD

s BNICRAREF—LEDRFa XV b
DREHTES

- ERICEBTAMITES

« RF =N T—EOMTUXTY
1 Y PUXBEREHOS R ERDT
%3
 BNERRF—LERE2 XY O
HENTES

Low

Functional (#&82E18)

High



o Integrating Effective Prototyping into Your Design
Process

by Fred Beecher

AAEDIVTFRALIKDT, AEREDD,

o WTNDBEE. TARLEVLYFUADRER H

o

o

PIvM1IARREDOELDSZE -

2.3 DUXTHA YOV REY YT GBTORYATICEET,

DT A AIIBAVEISHIYIYIVETRDE®DICIE. IxTOREES,

DA —5—"DA—)LEROELDIHE :
cIXTORZEE>TRT—ORILAY—ICRBETES (GFI/EIFTIEED, Show&TellT)
-0 TCA—Y—-—FREZET D,

AVYIWT 4 VITRHDIEE :

2.3 DUXTHAYIVETrZIVTIILEBRTOMCUTTRI UL 1DZES,
c DT A NIIRA VSO YIVETRDEESDIC, NIRRICIxT0 ~ZE1E3,
IN— RO T 7PTI\1A AFAFKDIZE :

- LFFOA V5503370 ETEREFE<SAHLTH B,
cIVIZPDREHIC. RF¥a Xy hE@ETEd DHFFZ O ~ZEES,
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UX Design &
Deliverable Systems

Nathan Curtis

DELIVERABLES

http://www.slideshare.net/nathanacurtis/unify-your-deliverables
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http://www.slideshare.net/nathanacurtis/unify-your-deliverables
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o Usable, INFLUENTIAL Content: We Can Have It All

by Colleen Jones

JINS Y ADVKE
UX MKTG

Usable Influence

ex. Holidaylnn ex. Victoria’s Secret



o Usable, INFLUENTIAL Content: We Can Have It All

by Colleen Jones

2 NDHBD3IVTIVIEERICOHDEDDL I E

1. V27 LMTHRLARBS LL

2. ERAMEZESEL

3. @Y k=

4. R LS

5. ZAMEBERPARZR 0 v hZRBULEHSES
o

!/

8

AutoTrader

. B (emotion) &AM (logic) AN E—IL
AM=U—ZIEZD
A D7 —%ED




o Usable, INFLUENTIAL Content;: We Can Have It All

by Colleen Jones

SBHDHZIVTVYEEZDCHIT &R D8

- Cognitive Psychology (FR&0/0E)

- Linguistics (S:8%)
- Rhetoric (83, 58F)

- Content Strategy (DY 7Y WEEK)




Revealing Design Treasures from
The Amazon: Jared Spool
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Revealing Design treasures
from the Amazon

Jared Spool







You're Not Doing It
Right

Melissa Matross, Tim Richards, Chris Chandler, Michael Kopcsak [PANEL]




o Business-Centered Design
by Christina Wodtke

Money is Oxygen
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o Business-Centered Design
by Christina Wodtke
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o Business-Centered Design
by Christina Wodtke

B=1(P, E)

Behavior is a function of a Person and his/her Environment




o Business-Centered Design
by Christina Wodtke

+ Marketplace Model
- Advertising Model
- Affiliate Model

- Community Model
» Subscription Model



A House Divided Against Itself...:
Eric Reiss
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Designing Social
Interfaces

Erin Malone, Christian Crumlish
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http://www.slideshare.net/emalone/designing-social-interfaces-1180137



http://www.slideshare.net/andrewhinton/thecontextproblem-presentation
http://www.slideshare.net/andrewhinton/thecontextproblem-presentation

o Designing Social Interfaces: Principles, Best
Practices and Patterns for Designing the Social Web

by Erin Malone & Christian Crumlish

A Pattern Language

Towns - Buildings - Construction

Christopher Alexander

Sara Ishikawa - Murray Silverstein

Max Jacobson - Ingrid Fiksdahl-King

Shlomo Angel

o 7 LUV —DPattern LanguagelZ{fioT.
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o Designing Social Interfaces: Principles, Best Practices
and Patterns for Designing the Social Web

by Erin Malone & Christian Crumlish

V= v)UE

= Jalk Like a Person

e Signin

e Tag an object
o Ratings

e Share this

o Contact Cards
o Adding Friends
o Circles of Connections

&L

o Presence Indicator

o Peer-to-peer Award

o Nudging

e Public Conversation

o Followers Badge

e Adding friends

o Circles of connections
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o Reputation: Leaderboards
o Report Abuse

o Reputation: Labels

o Public Conversation

o Followers Badge

e Adding friends

o Circles of connections



Sessions: Day 3

Making the Case for Social Networks in Organizational
Settings (by Olga Howard)

Ubiquitous Information Architecture: Building for Change
and Web 3.0 (by Chris Thorne)

Professional |A/UX Organizations - How to Start and Run a
Successful Local Group or Chapter (by Kyle Soucy & Nasir
Barday)

Evangelizing Yourself: You can’t change the world if no one
knows your name (by Whitney Hess)

Closing Plenary (by Jasse James Garret)



Gaming the Design

Dominic La Cava, Kellie Rae Carter




Learning from Slime Mold




o Ubiquitous Information Architecture: Building for
Change and Web 3.0

by Chris Thorne
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o Ubiquitous Information Architecture: Building for
Change and Web 3.0

by Chris Thorne

Who, What, Where, When
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Ubiquitous Information Architecture: Building for
Change and Web 3.0

by Chris Thorne
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Proffesional UX
Organizations

Kyle Soucy, Nasir Barday




The Art & Science of Seductive
Interactions: Stephen P. Anderson

View
Album
John Mayer Heavier Things
Santana Greatest Hits
John Mayer Heavier Things
John Mayer Heavier Things « Adele tickets on sale:
John Mayer Heavier Things Thursday, Jan 29, 2009 @ 800 PV
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The Police Every Breath You T Keeps Gettin' Better: Behind the
The Police Every Breath You T... Scenes Part 2
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http://www.slideshare.net/stephenpa/the-art-science-of-seductive-interactions
http://www.slideshare.net/stephenpa/the-art-science-of-seductive-interactions

Proffesional UX
Organizations

Kyle Soucy, Nasir Barday




UX Organizations:
Kyle Soucy & Nasir Barday
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o Evangelizing Yourself: You can’t change the world if

Nno one knows your name
by Whitney Hess

1. Share your message

XY L—IZBAXRLLD

2. Build a Network
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3. Exude Confidence
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Agile for the rest of Us:
Anders Ramsay

Waterfall

Many Micro-Projects
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An Internet Waterd
Down

John Pettengill
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o Closing Plenary
by Jesse James Garrett

“There are no information architects.
There are no interaction designers.
There are only,

and only ever have been,
user experience designers.”

- The Memphis Plenary






Strategy |JA- Graphic Design

Research IxD Development
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Little |A?
Strategy |JA- Graphic Design

Research IxD Development
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Little |A?
Strategy |JA- Graphic Design

Research IxD Development
ﬁ

Sy

Big IA = UX Designer?




